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Key Areas 
• Extra territorial scope 

• Wider definitions 

• Controllers and Processors  

• Documentary requirements 

• Privacy by Design and DPIAs 

• Data Protection Officers 

 

• Consent 

• Children 

• Transfers 

• Rights 

• Breach notification 

• Penalties 

 



Special Category Data 
• Racial, ethnic origin 

• Political opinions 

• Religious or philosophical beliefs 

• Trade union membership 

• Genetic, biometric data 

• Health 

• Sex life or orientation 

• Criminal offences/convictions* 

 

 

 



Basis for processing 

• Consent 

• Contract 

• Other legal obligations 

• Vital interests 

• Public functions 

• Legitimate interests 



Consent 

Any freely given, specific, informed and unambiguous 

indication of the data subjects wishes by which he/she, 

by a statement or by a clear affirmative action, whether 

orally or in writing, signifies agreement to the processing 

of that data. 



Consent 

• Data controller able to demonstrate 

• Clearly distinguishable from other matters 

• Right to withdraw 

• Age specific 

• Transparency 

 



Transparency 
• Identity and contact of data controller 

• DPO contact (where applicable) 

• Purposes 

• Legal/contractual basis 

• Legitimate interests 

• Recipients 

• Right to lodge a complaint 

• Transfers 

• Retention or criteria 

• Right to withdraw consent 

• Automated decision making 

• Profiling 

 

 



Individual’s Rights 

Right to access and obtain a copy of their personal data 

Right to amend or correct their personal data 

Right to object to the use of their personal data 

Right not to be subject to fully automated decisions 

 

ADDITIONAL 

Right to erasure 

Right to restrict processing 

Right to data portability 

 





Reporting 

Escalation 

Containment 

Assessment 

Response 

Review and 
Improve 



HR 

Procurement 

Legal 

Marketing 

Finance 

IT 

C-SUITE 





Ethics 

Law Values 

Culture 



CAN MAY SHOULD 

feasibility legal ethical 



To do list… 
 

• Read up on the practical advice 

 

• Have an implementation plan 

 

And importantly… 

 

• Understand why this is important 

• Understand what your life would look like without these 
protections 

• Understand how doing this well goes beyond ticking a box 

• Understand how doing this well benefits everybody 

 



Practical steps to take now 
 

• Get your board on board 
 
• Identify a ‘champion’ 

 
• Audit your data and data sets 

 
• Review data collection forms and statements 

 
• Know where your data are located 

 
• Review contracts 
 
• Train staff 

 
• What sort of relationship/reputation do you want with your clients? 

 
 
 






